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Today.

Who’s here?

British Heart Foundation
Cancer Research UK
Diabetes UK

Tesco supplier partners

Health community

Our agenda

09:00 - 09:15 Welcome

09:15 - 09:25 Tesco and CRUK

09:25 -09:40 Three years of partnership
09:35 - 09.55 Helping colleagues

09:55 -10:05 Helping customers

10:05 - 10:25 Panel discussion

Dave Lewis

Harpal Kumar

Simon Gillespie & Chris Askew
Natasha Adams

Alessandra Bellini

Hosted by Jane Lawrie
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Clear role for Tesco

Customers, colleagues, and stakeholders want Tesco to help make healthy choices easier

Customers Colleagues Stakeholders
“Supermarkets should do more to “Tesco helps me lead a “It’s important to focus on making
help people be healthy” healthier lifestyle” it easier for customers to eat and
live more healthily”
(2013) (2017)
(2017)
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30 years of health innovation

1984
First health range
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1994 2015
Reformulation Sweets off checkouts

Free Fruit for kids

Each serving contains
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of your guideline daily amount

2005
Guideline Daily Amounts

National Charity Partnership
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What we learned

Our customers’ baskets got healthier
64.0

530 B Pre-May W During M Post-May

62.0
61.

60.
58

<3 Families Families 40-60 >60
children <10 children >10
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* We use the nutritional information of products to measure how healthy the food and drink that customers buy is.
* The model was developed by an Oxford University academic and is independent of Tesco. It_.was originally developed to help OFCOM decide which foods can be TESCO
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advertised to children. A A



Developing an integrated approach
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Partnering to deliver public health goals

@ GOOD HEALTH
SUSTAINABLE AND WELL-BEING R
DEVELOPMENT Public Health ."
England ’
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Healthier
Scotland

Scottish
Government
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Little Helps Plan.

Every little help
makes a big difference.

. Health
). Food waste s
7 " “Packaging-
Product safety
.j \(,‘ .4- >

Foundations:

Climate change | Cyber security
Governance and ethics | Health and safety
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OUR AMBITION IS THAT BY 2034,
3 IN 4 PEOPLE WILL BE
SURVIVING CANCER




4 IN 10 CANCER CASES CAN BE PREVENTED,
LARGELY THROUGH LIFESTYLE CHANGES

4 IN 10 CANCERS
CAN BE PREVENTED KEEP

HEALTHY
WEIGHT

PROCESSED
& RED MEAT
LS
ERS——
3%

R CANCER
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BEING OVERWEIGHT CAN CAUSE 13 TYPES OF CANCER

O.. Larger circles indicate cancers (O Number of linked cases are
with more UK cases linked currently being calculated and
to being overweight or obese will be available in 2018

Oesophagus

Meningioma
(a type of brain tumour)

Breast .- | I Thyroid

after menopause

Pancreas

Gallbladder

Ovarian

...................... Myeloma
(a type of blood cancer)

5% CANCER
LET'S BEAT CANCER SOONER - RESEARCH
cruk.org b
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IF TRENDS CONTINUE, 670,000 CASES OF CANCER WILL BE CAUSED
BY OBESITY BY 2035

[ ] [ ]
Healthy Weight “ Overweight w Obese ®

38% 29%
.l e O o w [ J @
@ Almost 3 in 10 adults are obese.
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: : Py RESEARCH
Around 4 in 10 adults will be obese. "‘3 i UK
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SUCCESSFUL
YEARS OF
PARTNERSHIP

OVER 8.5M
FEMALE
PARTICIPANTS
TO DATE

g ory ather B
Gl
oxd- @Veryon
COLLEAGUES -
TAKE PART

EACH YEAR

Race for e
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CREATING A GAME CHANGING PARTNERSHIP TO SUPPORT OUR
SHARED HEALTH AMBITIONS

Helpful little swaps basket Regular basket
Total £12.72 Total £15.07

16% cheaper Free fruit for

Helpful little swaps kids in store.
Our helpful little swaps mean this basket B a n a n a s!

is lower in saturated fat, sugar, salt and
now lower In price. We're the only supermarket with
Find all our helpful little swaps in store. free fruit for kids. Find all of

the helpful little swaps in store.

P i 2 . o o, A Dot e s g st ot it WA e/, Dy oy ol E"U Uttle halps .
Ry CANCER
B * RESEARCH
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DIABETES UK

KNOW DIABETES. FIGHT DIABETES.

gz TE2LO

British Heart
Foundation Naa’ofm( Cham'

Partuers ht'/?
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British Heart
Foundation
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THEBIG

COLLECTION

16-17 SEPTEMBER 2016

r
#Tesco2016

tescocharitypartnership.org.uk
Lo Lydte 4
TR ALY

THE RINAE

COUNTROWN
80s Weekend

3-5 MARCH WA =

undation National Cham'éy g
Partnership ;

!

tescocharitypartnership.org.uk
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British Heart

Foundation National Cham'
Partuership
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* 1.2 million people engaged in
National Charity Partnership’s

online and community prevention
programmes

« Over £25 million raised
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Colleague health is a priority - new approach since Jan 2017

Nutrition Healthy mind

30 TESCO
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Colleague health is a priority - new approach since Jan 2017

Nutrition

10.5m pieces of free fruit
310,00 water bottles and snack boxes
Helpful Little Swaps

Health based offers

31
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Colleague health is a priority - new approach since Jan 2017

Healthy body

* Free health checks for all

 Over 7,000 blood pressure and diabetes checks
* Great Tesco Walk

« Race for Life

* Getting active in our office environments
32 TESCO
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Colleague health is a priority - new approach since Jan 2017

Healthy mind

 Time to change pledge

* 950 colleagues have completed mental health awareness workshops
 Over 7,000 completed online Mindapple courses
* Mental health first aiders
 Walk and talk
33 TESCO
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A leading health programme for colleagues

« Continue to build a campaign-based approach to workplace health

* Apply the expertise of charity partners and engage with wide group of
stakeholders

* Opportunity to develop the UK’s leading workplace health programme,
in terms of environments, people, interventions and outcomes.

35 TESCO






Health is a priority for customers

713% 68% 2in3

say that they think they tell us that they

try tolead a should be want us to

healthy eating more make it easier

lifestyle healthily for them to be
healthy

37 TESCO
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The barriers to healthy eating

5. Access and

2. Cost 3. Information 4. Time . o ers
visibility
“Healthy food just “The healthier “l can’t keep up “In a rush, health “Sor,nefimes / just
doesn’t taste as options are so with what’s the slips right downmy  can’tfinda /7:93,/ thy
good” much more latest thing we’re priority list.” option even ifI’'m
expensive than the  supposed to be or looking.
normal stuff.” not be eating.”
TESCO
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Our Health event in May helped to address the barriers

5. Access and

1. Taste 2. Cost 3. Information i . et ene
visibility
& &

. L LR
" )| f——"-~ _“‘\
L YN . ; U
ALI'S ‘TRICKED YOU' s I} '
%nkus}suuon .
i

Helpful Little Swaps.
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Our Health event in May helped to address the barriers

@ lower in saturated fat
@ lower in sugar
@ lesssalt

4‘3 \-\e\piu\\_tl\ ,

W [ % Swaps.
(A wesket
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What we learned from May 2017

Low sugar Free checks leading to
outselling regular healthier basket

Helpful swaps leading to
healthier basket

-

;| Helpful Little
= Swaps Basket ¥y
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What we learned from May 2017

Our customers’ baskets got healthier
64.0

B Pre-May W During M Post-May

63.0

62.0
61.0
60.0
59.0
58.0

<39

40-60 >60

Families Families
children <10 children >10

* We use the nutritional information of products to measure how healthy the food and drink that custefners buy is.
* The model was developed by an Oxford University academic and is independent of Tesco. It was efiginally developed to help OFCOM decide which foods can be I ESCO
- . 4
advertised to children.
« Further details work is here: www.tescoplc.com/little-helps-plan/reports-po

Vv v o & 4
es-and-disclosure/healthy-little-differences-tracker



http://www.tescoplc.com/little-helps-plan/reports-policies-and-disclosure/healthy-little-differences-tracker

January 18 - An integrated approach

1. Taste 2. Cost 3. Information

Healthy recipes

4life

Seven comfort food
classics made healthier
Turn those indulgent classics into
healthier varsions with a faw

simple tweaks

Get started
Eab vl Mosym merg (Uep oagay
ad Ve’ B —

5. Access and

visibility
) g ) pve)

Frruiiuyennd

Helpful Little
Swaps Basket Regular Basket

TN . D
-~ 957 SUNBITES Bgied

D o (£
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Dift T“ 12'30 Total £15.04 Lighter option
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January - an integrated approach 2018

TESCO
) BRIGHTEN UP YOUR BREAKFAST 1

Comemtes . My Fasertas Fepar: - fpeekir Ot Coweloms; Dol Rever

SOOI — DTEN LR YOUR RREAK TASTY NEW FLAVOURS!

i £D | & - -
Helpful little swaps G - =
S
Whether we're giving kids free fruit in-store, reducing sugar in our soft = ! f 2 f .
drinks or developing our award-winning Free From range, we're all about 3

helping you and your family

& @

Helpful

Water Little ’ = =3
5 .. £1.50 @ .00

Goadness

SUGSRFREE
o

Find me in the tinned fruit aisle S ‘ .

lofyourSaday . __ [ Sugar-Free. wouusimn

Swaps

Helpful

Helpful little swaps TrloElsgl JEI by .
Our award-winning Free From range wit A L I
provides plenty of great altematives and Pear I tt e

toyour favourite products Pieces

Shop now

T
ey

Healthy reclpes

n end seting well cen be chafienging st thiz t

joy wondsrfully werming, comforting food. thet' gaad for you, too. Try including ane of our deficious healthy meeiz in

Seven comfort food
classics made healthier
Turn those indulgent classics into
healthier varsions with a few

simple tweaks

Lighter option High in protein
Helpful Littie Swaps Sugar free

Helpful Little Swaps

XEXOXEEOEE * KOOOOOOUODE KXEXKXKX = XXURUOUEXRKE
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As we move forward

 Continuous, long term commitment

 Health by stealth - January event,
reformulations

« Health by nudge - Helpful little swaps,
recipes, promotions, sampling

* Health by engagement - Pharmacy
health checks, partnerships with
charities and stakeholders

s TESCO



Thank you
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e Lawrie, Tesco



