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Development programmerio96-2002

TESCO STORES IN POLAND

1998 - 1 store
1999 - 3 stores
2000 - 6 stores
2001 - 4 gieyres
. 2002 - 7 stores

CWROCLAW
CIELEMLA GORA CLIESTOCHOWA

POFHAR

CHELOHA GORA

GLIWICE -piina SLASKA

A pawom (RIESTOW
CHIELSHO maLA

TOTAL = 21 storas
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Competition

Number of stores by competitor
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Market Share

TESCO

HI'T

AUCHAN

LECLERC

GEANT

HYPERNOVA

REAL

JUMBO

CARREFOUR
KAUFLAND

TOTAL HYPERMARKETS

in Poland

49./2000
1,2%
2,0%5
1,726
0,925
1,925
0,1%
4,0%5
0,425
0,825

13.0%0

Hypernmarket sector

TESCO

HI'T

AUCHAN

LECLERC

GEANT

HYPERNOVA

REAL

JUMBO

CARREFOUR
KAUFLAND

TOTAL HYPERMARKETS

49./2000

9.2%

15.4%0
13.1%0
6.,9%0
14.6%0
0.8%0
30.,8%%06
3.1%0
6.2%0

100.,0%%06

4q./2001
Z,6 %o
1,6%5
2,0%5
7,325
2,71%5
0,6%
3.8%5
0,325
71,7125

14,4%

4q./2001

10.8%0
11.4%%6
13.7%
8.9%5
14.6%
4,5%
26,5%
2.29%
7.3%

100.,0%%0

3Q./2002
3.0%6

1.9%%6
1.1%0
1.8%%0
0.8%0
2.8%0
0.2%0
1.1%0
0.3%0
12,.9%6

3Q./2002
23.2%0

14.8%0
3.2%%0
13.8%0
6.3%0
21.5%%6
1.6%%6
3.4%0
2.1%%6
100.0%0



liesco and HilFrcombined
sdhypermarkets -"December 2002

TESCO AND HIT STORES IN POLAND BY THE END OF 2002
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Promotions
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®  Siuogoly Crizlin davaloone

® rljledijor 253

®  Sluyineg gaiiar

L ASIOENERETAUNYRENGIENIGIES
= Produyetivity



®  Siuogoly Crizlin davaloone

® rljledijor 253

®  Sluyineg gaiiar
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= Produyetivity
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SHIESCO
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