
WE MAKE WHAT MATTERS BETTER, TOGETHER
OUR CORE PURPOSE

TESCO BANK

Banking product customer accounts up

of Clubcard points given
to Tesco Bank customers

home
insurance

new business

UP40% £70m

TESCO AND SOCIETY

€500k
for Aware, our Charity of

the Year, in 6 months

RAISED BY COLLEAGUES AND
CUSTOMERS IN IRELAND

worth of equipment
to local schools in Turkey

SHOP FOR SCHOOLS

500k TL
In Poland, Tesco Foundation donated
100,000 meals to children as part of

its Feeding programme

100,000

MEALS WERE
COLLECTED
THROUGH OUR
NATIONAL FOOD
COLLECTION
IN JULY

IN THE UK

3.5m FIVE-YEAR PROJECT 
TO PLANT NINE 
MILLION TREES 
COMPLETE, HELPING 
REDUCE CARBON 
EMISSION BY NINE 
MILLION TONS OVER 
THE NEXT 40 YEARS 

40 MILLION
CUSTOMERS IN KOREA PARTICIPATED IN
‘SAVING THE YOUNG LIVES’ CAMPAIGN,

SUPPORTING  142 CHILDREN SUFFERING
FROM LEUKEMIA AND 1,000

FOSTER CHILDREN

ESTABLISHING MULTICHANNEL LEADERSHIP IN ALL OUR MARKETS

THE TESCO IRELAND PRICE
NEWS APP HAS BEEN 
DOWNLOADED ALMOST 
40,000 TIMES.

Tesco Lotus launched Online Shopping,
the first and only online offering in
Thailand that delivers fresh food

Online grocery home shopping is now 
available in over 50 cities outside the UK

Nearly 1.1 million customers in Slovakia
(20% of the entire population) live within 

the delivery catchment area for our 
online grocery service

50

54%
13%

PURSUING DISCIPLINED INTERNATIONAL GROWTH

new stores opened
including 3

hypermarkets

5
new stores opened,
including premium
Express store, with

self-service

8
new stores

opened in H1

3
new stores opened

across all store
formats

140
hypermarkets

refreshed in the
first half of

the year

32

54 EXPRESS AND 16 ONE 
STOP STORES OPENED IN H1 

ONLINE GROCERY 
UP 13% IN THE 
UK AND 54% 
ACROSS THE REST 
OF THE GROUP

30

CONTINUING TO INVEST IN A STRONG UK BUSINESS

CUSTOMERS WHO RATE OUR 
PRICE MATCHING PROMISE AS 

EXCELLENT OR VERY GOOD

UP 34%

colleagues now trained in 
Making Moments Matter

Customer Viewpoint scores up 
in overall customer service and 
colleague helpfulness categories

‘LOVE EVERY MOUTHFUL’ 
  CAMPAIGN LAUNCHED WITH NEW 
  ADVERTS CELEBRATING FRESH, 
  SEASONAL, BRITISH FOOD

finest* is the face of Tesco’s first ever TV
sponsorship – ITV drama Downton Abbey

Over 1,500 products 
now in our finest* range

COLLEAGUES & SERVICE

PRICE & VALUE

RANGE & QUALITY

STORES & FORMATS

CLICKS & BRICKS

BRAND & MARKETING

250k
Click & Collect drive-
through collection points 
rolled out

200

ALL FRESH CHICKEN 
SOLD IN THE UK IS 
100% BRITISH

ALL OUR BEEF – FRESH, 
FROZEN AND READY MEALS
IS 100% BRITISH OR IRISH

N.IRELAND
90 suppliers 
supplying over 
1200 products

WALES
65 suppliers 
supplying 
more than 
400 products

SCOTLAND
150 suppliers 
supplying over 
1500 products 

ENGLAND
270 suppliers 
supplying over 
1250 products

new products introduced in H1
1,750

5TH DOTCOM-ONLY 
STORE HAS OPENED 
IN CRAWLEY+5%

OVER 30 SUPERSTORES 
REMODELLED IN THE 
FIRST HALF OF THE YEAR

KEY FACTS

£35.6bn

UK trading profit 
before tax

£1.1bn 

Group Trading 
Profit

£1.6bn 

Asia trading profit 
before tax exc. China

£314m 

Europe trading
profit before tax

£55m

UK sales inc. petrol up 1.1%

£24bn
Group sales inc VAT up 2%

Tesco Bank trading 
profit before tax 

£88m

OUR 2013/14 HALF YEAR 
RESULTS IN NUMBERS


