
OUR VALUES

NO ONE TRIES HARDER FOR CUSTOMERS. 
WE TREAT EVERYONE HOW THEY LIKE TO BE TREATED. 
WE USE OUR SCALE FOR GOOD.

WE MAKE WHAT MATTERS BETTER, TOGETHER.

THE FIGURES

£70.9BN
up 0.3%

DOWN
1.3%

£48bn
DOWN
0.1%

£3.3bn 

UK LFL inc. VAT exc. petrolUK salesGroup Trading ProfitGroup sales

UK trading profit Asia trading profit 
exc. China

Europe trading profit Tesco Bank
trading profit

£2.2bn £692m £238m £194m

Tesco Bistro
restaurants now
open in Poland

70
store opened 

in Slovakia

150th
Tesco mobile 

customers 
reached in Czech

Republic

100k
stake in the largest food retail

business in China when our
partnership with China
Resources Enterprise

Ltd. is completed

20%
 ‘365 plus’ franchise

convenience
stores in Korea

opened

71

NEW joint venture announced
with the Tata Group

to develop Star Bazaar 
and Star Daily 

formats in India

NEW
Almost 1,400
convenience 

stores in
Thailand

1,400
Improved market

share year-on-year
in Malaysia

UP

PURSUING DISCIPLINED INTERNATIONAL GROWTH

Grocery home
shopping now
available in 11

markets

11

ESTABLISHING MULTICHANNEL LEADERSHIP IN ALL OF OUR MARKETS

WE’RE SERIOUS WHEN WE SAY WE WANT CUSTOMERS TO SHOP WITH US WHEN, 
WHERE AND HOW THEY CHOOSE WITH A GREAT EXPERIENCE EVERY TIME.  
MULTICHANNEL IS THE WAY FORWARD AND WE’RE MAKING GREAT PROGRESS.

At Tesco Bank we’ve seen customer 
accounts for credit cards, loans, 
mortgages and savings up 14%

In the UK we have over 200k 
Delivery Saver subscribers

14%

.COM.COM

We’ve delivered our one
millionth online grocery

order in Poland

97% of our customers in Czech
Republic rated our online grocery 

service as good or excellent

We launched online grocery
shopping and paperless

Clubcard in Turkey

#1

Clubcard remains the 
leading loyalty programme 

in Slovakia

Grocery home shopping 
launched in five countries

More than 500k hudls 
sold in the UK

500k

579 convenience stores 
opened across our markets

blinkbox books launched
with hundreds of thousands of 

books available to download

Refreshed seven larger 
hypermarkets in Korea

CONTINUING TO INVEST IN A STRONG UK BUSINESS

WE’RE INTO THE SECOND YEAR OF OUR ‘BUILDING A BETTER TESCO’ PLAN.  
HERE ARE JUST A FEW HIGHLIGHTS OF WHAT WE’VE ACHIEVED…

£200m
A commitment to lower, more stable prices
with an initial investment of at least £200m

Next generation F+F departments
introduced to 104 stores this year
with another 140 planned in the

year ahead

PRICE & VALUE 

£1 £1
£1

PRICES REDUCING 
BY AN AVERAGE

24%
AND ONCE DOWN,

THEY’LL BE
STAYING DOWN

250,000
Our fishmongers have also 
benefited from new training and 
we’ll be extending this to our 
butchers and produce teams soon

More than 250,000 colleagues 
have completed Making 
Moments Matter training 

COLLEAGUES & SERVICE

Making
moments

Strong growth in UK online 
grocery sales

CLICKS & BRICKS

IN 2013/14

UK ONLINE CLOTHING 
SALES UP NEARLY 

60% +11%
We now have over 260 Grocery Click & Collect
locations, including trials at 6 London tube 

stations and over 1,750 General Merchandise 
Click & Collect locations with plans to 

increase significantly

128
New Express stores with almost 200 more

refreshed – building on our ambition to
be the best convenience retailer in town

STORES & FORMATS

60m
MAILINGS

BRAND & MARKETING

Since launching in November 2013, our social
network ‘The Orchard’ already has 60,000
members sharing their opinions and ideas

We’ve sent out almost 60m 
personalised Clubcard
mailings to customers

Farm to Fork trails have seen 39,000 primary 
school children take part in tours of farms, 
fisheries and factories, as well as our stores

All our own-brand fresh chicken, eggs,
milk and butter are 100% British, and 
100% of our beef - fresh, frozen and

ready meals - is British and Irish

Products improved across our core Tesco
range and 3 out of 4 of our Healthy

Living range is now new or improved

We’re the first major retailer to offer two-year
contracts for beef and lamb farmers – with

more than 300 already signed up

RANGE & QUALITY 

8,000

dairy

100%
british

300
farmers

WE LAUNCHED
PRICE PROMISE
A YEAR AGO…
AND CUSTOMERS’
PERCEPTION
OF OUR PRICE
HAS IMPROVED

Around 300 stores refreshed with another
650 planned next year – making our stores

more contemporary & appealing for customers

2013 / 14 KEY FACTS

WE ARE TRANSFORMING TESCO BY PUTTING

CUSTOMERS BACK 
AT THE HEART 
OF WHAT WE DO 

TO WIN IN THE
NEW ERA 
OF RETAIL

OUR THREE STRATEGIC PRIORITIES REMAIN UNCHANGED...

OUR 2013/14 
FULL YEAR RESULTS


